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DEAR TROIKA PARTNER,

In a world that changes so quickly as
of today, TROIKA understands itself
as a brand that creates maximum
attention for your promotional
message. For this achievement,
TROIKA always takes new, innovative
and remarkable approaches.

THE FUTURE! CORPORATE GIFTS 2.0

Virtual communication creates new
possibilities for your company's or
product message. Starting on page
10, TROIKA presents innovative
madels related to tablet FC's.

Exclusive!l APP - keyrings with the
original icon of your own APP or with
an Individual QR code as daily
reminders ta visit your website.

Internet, smart-phanes and apps
are no substitute for personal con-
tact. They support it. For example
through card reader apps, providing
iformation, better orgamisation and
an aid to memaory.

NEVER OUT OF STYLE: BUSINESS
CARDS

A business card 5 reduced to the
essentials; no advertising, pop-ups or
Trojans. The security of the data is
guaranteed, TROIKA holders protect
them and support you in maintaning
your contacts. Anyone who values
making new contacts finds more
intormation on-page 18 and following!
All of this and much maore is
presented on the following pages.

With kind regards from Mischen-
bach

Shituend o dluans

Simone Brodmann
Sales Director B2B
TROIKA GERMANY GMEH
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TROWA awakens the child within the man,

STREET LEGENDS - DESIGN CLASSICS

Cluicker, higher, further|

USEFUL HELPERS
WELCOME TO APP WORLD!

Design and technology with a 21st-century lack.

SMART TRAVELLER

Evenything to hand.

CLICK AND WRITE

Clicking is the new writing

BELACK IS BEAUTIFUL FOR BUSINESS:
TROIKA's top six
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DEKORE MAKE THE DIFFERENCE

Your prometional appearance gets its unmistakable
character with customised dekora.

MAN'S WORLD

Do-it-yoursalf]

WOMEN AND THEIR HANDBAGS

They're large, they're tull, they're heavy, they're dark
Wermen's handbags.

GOOD TO HAVE A CHOICE

I'm locking for a special keyring

GOLD FOR KINGS & QUEENS
LUCKY-CHARM

INSERT - TWIST - SECURE - TWISTER

Men like the TWISTER twist, and itis gente on

women's hingernalls

Engraving ALL INCLLSIVE
Additianal infermation
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TROIKA AWAKENS

THE CHILD WITHIN THE MAN
"When | was little, | wanted to be a
tireman, and then later a racing
driver”

What man didnt want to be a
fireman when he was a child? This
could be a reason for the fact that .
according to a 2011 Forsa _;1|;_'|| —firs-
men are still the profession held in
the highest regard in Germany. They
are people you can rely an.

LITTLE HEROQES, BIG HEROES

Doesn't every man still have some-
thing of the firerman, racing driver ar
master buitder at heart?

[ROIEA breathes new life into
these dreams - in our everyday working
thves. With hugh-guality tabletop vehi-

TROIKA

n

1 "
L
. L ¥

2

i

'

cles such as the FIREFIGHTER. The
FIREFIGHTER is reminiscent of the fire
engines of the early 1930z and
doesn't just cut a great figure when
you're in @ hotspot at the office..

Unexpected details such as the
ruler, the secret compartment and
the magnet successfully combine to
makes the FIREFIGHTER a feastfor the
eyes, a3 memeanta and a useful wark-
station.

&h vas, and the FIREFIGHTER can
also drive at lightning speed. s friction
motor gives the aceceleration that you
would expect from the fire service.

THE RIGHT VEHICLE FOR
ANY CHILDHOOD DREAM

TROIKA offers an extensiva flaat with
the most varied of tabletop vehicles
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La HOOD

HEROES

Owver the caming pages, you will find
a selection of particularly popular
models. What they all have in
commeon is that they awaken the
instinct to play, and therefore the
child within the man.

Use the TROIKA FIREFIGHTER, for
example, to communicate the subject
oif “5.—,:'&-‘,'!::,."'.

Under the motto "With us you are
always on the safe side”, the FIRE-
FIGHTER is popular with:

- CORPORATE CONSULTANTS

- SOLICITORS

- INSURANCE AGENCIES

« AND OTHER SERVICE PROVIDERS




FIREFIGHTER GAPO5/RD

Fire enging, paper waight with ruler, secet
compatment and magnet tor paper clips,
rcl. & paper clips, with frction maotor, red

Design: TRCHEA Design Werkstatt
157 x 5% &b mm, 279 g
Max. logo se: 45 & 10 mm o rulbsa

Youf[TT)

www.trotka.org/video




PURE AUTOMORBILIA

Guicker, higher, further! But why?
What about the time 1o enjoy the
simple things in life? The countryside,
work, ar simply life. Just as it 5. How
it can be. Relaxed, simplified, without
endless knick-knacks. But rather
things that are ariginal and unigue in
their own way, Everybody is talking
about slowing down - here's where
the good life comes trundling in. The
2CV is the wheeled embodiment of
the French art de vivre, or art of lving
With % h.p., rolling reof, gearstick and
hinged windows, it's the set of wheels
tor the alternative litestyle

CHARMING ADVERTISING MEDIUM

Even if the "Ente” ("duck" as the
Germans nicknamed it) hasn't been
bruilt for over 20 years, as a cult object
it is more desirable than ever, In
Germany alone, there are still owver
13,000 of them on the roads! The
following statements were attributed
to it in a survey:

- Fam reliable.

- | am timeless and always current.

- | am untiring, hard-wearing and
good value

- | am totally unshakeable,

-l arm straightforward and consistent.

TROIKE © (I RECIRATE GIFT
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ENTE GAPO2/CH

Classic car 20V, paper wesght and pan hal-
dar, with magnat for paper clips, incl &
paper clips, with foction motor, shiny
chramea plated

Design: studio draimann

155 &3 x L3 i, 270 G

M logo size: A0 x 12 mm

ﬁrﬁﬁf for slo ":'“" things
%’.‘Eﬁgﬁﬁbﬁ this life concept
ﬂma into being. It wasn't quick, but
it was relizble. It had few details, but
Wh‘ﬂtftdid have was original. First a

%H h-ghlyﬁudghb#&ﬁr

Undar tha motta: "Oh 14 .. La voilure
c'ast moll”, the tabletop wvehicla ENTE s
particularly popular with:

- ALLTHOSEWHO DRIVE
OR HAVE DRIVEN A 2CV

- CABRIO DRIVERS
- THOSE WHO LOVE FRANCE




PURE AUTOMOBILIA

Good design, of course, has as many
facets as life itself. A desire for the
French laissez-faire on the gne hand,
the dream of top German technology
on the other. The legendary Mer-
cedes-Benz 300 5L Gull-wing Coupé
was the inspiration for the exciting
"LEGEND LASER" laser pointer.

ANOTHER DIMENSION

MNobody had ever seen anything liks
it before 1954... the gull-wing doors
of the original are always ready to be
raised, even when stationary. And
that 15 just the mast striking design
feature of the Gullwing; the list con-
tinues endlessly. 215 h.p. and 250
km/h (in the 1950s!) - only the shining
red laser pointer of the LEGEND
LASER iz faster. The lovingly designed
laser vehicle sits as nicely in your
hand as its big brother does on the
streets,

A STATUS SYMBOL
FOR EVERY PRESENTATION

As a laser pointer, the LEGEND
LASER helps you to win the next
presentation. Or to show what's what
on the construction site. The LEGEND
LASER is a real talking point as scon
as it ralls into the office, mesting ar
on-site. It fits into any trouser pocket
and has a range of 100 m - practical
both for talks and on the building
site.

142013 - ME

Under the motto: "Only the best for ouwr
custamars!”, tha tabletop vehicle LEGEND
LASER is panicularly popular with:

- CORPORATE CONSULTANTS

- INSTRUCTORS

- ALL THOSE GIVING PRESENTATIONS
- DESIGMNERS

- CAR LOVERS

LEGEND LASER GAPO4/CH
Spornts carin gull-wing door design of the
fitties, paper weight and lasarpointer,
range: 100 m, shiny chrome plated
Drasign: At Grof

111 =47 30 mm, 130 g

Max. logo size: 25 x4 mm

TROIEA CORPORATE GIFTS



USEFUL HELPERS

SUPER CONNIE GAM1T9/CH
Propeller-driven airliner, paper weight with
magnet for papar clips, incl. 5 paper clips,
with friction mator, shiny chrome plated
Cresign: Langkop Design

Pox 125827 mm, 1209

Max. logo size: 25 x 6/ 30 x4 mm

ROAD "STAR" GAMODT/CH

G0s-style roadster, paper weight with
magnet lar paper clips, incl. 5 papar clips,
with Irction motor, shiny chroma plated
Drasign: TROIEA Design Waerkstat

106 x 42 % 25 mm, 120 g

Max, logao size: 30 % 10 mm / 30 x &mm

ROAD "S5TAR" GAMOAMCH

lruck with tumable axle, paper weight and
pen holdar, with magnat for paper clips
incl. 5 paper clips, with friction motor,
shiny chrome plated

[2esign: Herve Houplain

205 40 x 73 mm, 267 g

Max. logo size: A0 x 20 mm /15 % 12 mm

TROIEA CORP O



INUKSHUK GAMBSWH

Puzzle and mukti-functional desk object,
made of 5 magnetic stones (resin) and
stanless stea| base, incl, & paper clips,
whita. supplied in net pouch

Dasign: Dewa Blaisingsr

@Thx 113 mm, 2% g

Max: logosize: 45 x 20 mm

INUKSHUK GAMBS/GY

qrey
Youl T
www.troika.org/video
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EN GARDE LOF7B/MA
Letter opener, cast metal, satined
esign: Anne Rieck

g 190 % 286 % 12 mm 144g

Max. logo size: 30 x 10

MINI TROLLEY PHOO1/WH

Fen holder in the shape of an inflight
sarvica trallay, metal, shing chrome platad,
sides printed with world map design,
whitefgray

Cesigpn: TROBRA Dasign Warkstaft

@55 x 38 x 125 mm, 188 g

Max. logo size: 30 % 20 mm

MINI TROLLEY PHOO3/BK | (1" Tube
black www.troika.org/video
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